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After the Islamic revolution of Iran, there are many criticisms of the situation of Iranian women in the western media, but in this article, an attempt has been made to point out the rights of women in the Islamic Republic of Iran with a realistic view.
In order to explain the social situation of Iranian women, their situation should be examined in two periods before and after the Islamic revolution, because psychologically, "each person should be compared with his past and not with another". Accordingly, Eastern and Asian women in Islamic countries should be compared with their own past, not with the status of women in Western countries.
Despite the numerous advertisements regarding the greater activity of Iranian women before the Islamic Revolution, it should be noted that due to the traditional and religious society of Iran, many girls before the Islamic Revolution were not encouraged by their families to continue studying at the university and work, and the reason It came back to tolerance of environmental conditions and opposition to hijab.
Despite the criticisms that are heard regarding the observance of the Islamic hijab in the period after the Islamic Revolution, its positive aspects should be addressed. Meanwhile, paying attention to the percentage of female students in universities and their employment rate and their social presence is at the top of the list.
In the 1380s, a field comparison was made between the participation rate of Iranian and Turkish girls in the universities of Iran and Turkey as two Asian countries with Muslim populations. This comparison was important because Turkey was trying to join the European Union before 2014 to meet European standards.
At that time, when about 60% of Iranian girls entered Iranian universities, only 17% of girls in Turkey had obtained university degrees and higher education. The reason for this was due to the religious roots of Turkish society. In Turkey in the 1380s, with the announcement of laicity policies by the government, Turkish families religiously prevented their daughters from entering the university, which was accompanied by the prohibition of the hijab. The same is true for Muslims living in Europe, and due to the ban on the entry of girls wearing hijab, for example, in French universities, most Muslim girls in this country do not have higher education. This has caused the humiliation and backwardness of the Muslim community in France.
For example, the topic that is raised in women's affairs conferences in France about Iranian women is why Iranian women do not interact and converge with the women of their neighboring countries. The answer to this question is quite clear. The process of improving the social status of Iranian women is not like that of neighboring countries, which is dictated from the outside in order to consider a quota for women. In Iran, this happened from within and based on social dynamics inside the country, and an example of that was the government's decision to increase the share of women in management positions by 30%. What happened in Iran today is that the changes in the field of politics, It happens entirely based on internal dynamics. The scope of women's social rights in Iran is very wide. Its broadest form can be seen in the Charter of Women's Rights and Responsibilities in the Islamic Republic of Iran, approved by the Supreme Council of the Cultural Revolution in 2003, which covers a wide range of issues including health, cultural rights, economic rights, political rights and women's judicial rights. 

Iranian women after the Islamic revolution in all fields from cultural fields (cinema and art and annual participation in festivals and away from any instrumental shows) to championships in sports fields, gaining rank in science Olympiads, entrepreneurship, clothing design and interior architecture. Writing, piloting, management of tourism tours along with learning foreign languages, promotion of diplomatic ranks in the Ministry of Foreign Affairs, etc., from women of neighboring countries and their region (Afghanistan, Iraq, Arab countries of the Persian Gulf, even from Turkey and Tajikistan and... ) have surpassed The social growth of Iranian women, which has been deliberately left out of the eyes of the western media, regarding the opening of the social platform for the presence of women in the Saudi society and the creation of facilitation for the possibility of their driving, as an important achievement in the cultural reforms and the 2030 vision of Bin Salman Tabligh will be What has not been banned for years regarding Iranian women.
Another discussion is attention to domestic violence. Despite all the social freedoms and human rights movements that are working daily in the growth and promotion and equality of women's rights with men, for example in a country like France, the rate of increase in family violence in this country is increasing. The violence reached its peak during the period of home quarantine due to the Corona crisis, and the French government was forced to announce emergency phone numbers for women at home to call the police immediately. Even the method of contacting the police was designed in such a way that the questions would be asked by the police and the woman or girl at home would answer "yes or "No" answer so that he will not be beaten further before the police arrive at the place.
Mrs. Michel Andre, the head of the women's secretariat and the former secretary of the government for women's human rights in France, believes that the behavior of men in this country in the family with their pets is much better than their behavior with their partners. According to the announced statistics, 92% of beatings in France happen in cities and 60% of complaints are reported to the night police. According to the statistics of the French Ministry of Interior in 2020, 102 women died due to domestic violence, most of them were between 18 and 40 years old.

In Iran, part of the mass of people do not have correct information about the social life situation and women in other countries, especially in Western countries, and their knowledge of Europe is limited to advertisements on social networks, and this causes a lot of damage for them even in the matter of immigration.
What happened after the Islamic revolution in Iran is that traditional families, families that do not belong to the modern part of society, no longer block women's presence in the name of religion, and girls have found this opportunity to enter educational fields.
During the more than forty years that have passed since the Islamic revolution, we have witnessed serious developments in the fields of education and health and standards related to women, a part of which is due to the change in the attitude that in the religious society of Iran, the outlook has changed and the opportunities has been created significantly for women; But this does not mean that all historical obstacles will be removed simply by proposing this point of view. Historical phenomena do not change quickly.
  Hijab, accepted by the majority of women
Hijab is a topic that has become a hot topic these days in every gathering, both virtual and non-virtual, and some people try to make this issue the basis of their political goals. Meanwhile, if we turn the pages of history, we will see that the women of Iran have had a full hijab since the time of the Medes, who were the first Aryan inhabitants of Iran, and this trend has even continued in later historical periods. Until during the first Pahlavi era, the hijab was removed from some women's heads by the issuance of the order to remove the hijab by Reza Shah.
Of course, issuing the order to discover the hijab was also one of the conspiracies of Iran's foreign enemies; His example was Merritt Hawkes; He came to Iran in 1311 (before the act of removing the hijab) and conducted many studies on Iranian women's clothing in the capital, other cities and villages, and took the necessary measures to provoke Reza Shah and issue the order to remove the hijab after his trip to Turkey. But after the victory of the Iranian Islamic Revolution, the page turned again. At the height of the revolution and during the years 56 and 57, the special attraction of the revolution inclined more women to observe the Islamic dress. The important point is that according to at least 10 national surveys, the belief in the principle of hijab is at least 75% and more than that. (part of Hamshahri newspaper report)

The analysis of the above findings indicates that in the big cities of the country, hijab is still accepted by the majority of women, and most women have the desire to keep their hijab even with the abolition of the legal requirement of hijab.
The next issue is the difference between Tehran and other metropolises of the country. Both women living in Tehran and women living in other major cities of the country have almost the same degree of practical adherence to maintaining their hijab, but regarding the belief in the principle of hijab and also the legal treatment of people who wear an unconventional hijab, in Tehran, compared to the cities, they tend to be more tolerant. And there is tolerance as well as freedom of covering in this field, which can be caused by cultural difference and due to the requirements of living in a city like Tehran, which has the maximum cultural and social diversity in the country.
If we consider modernity as a current that causes the realization and emergence of individuality and independence of identity as well as the presentation of alternative lifestyles, and if we accept that the cultural and social environment of the country has changed compared to the past or at least is experiencing fundamental changes, then we must Adopt policies that will minimize the conflict of interests and maximize inclusiveness so that the country does not suffer from the erosion of social and economic capital. The power of the media is always trying to highlight the problems and weaknesses of our country, Iran, and it pretends that 68% of people feel that most people are against the hijab.
 The difference between reality and the feeling of reality 
- Another fact is that women who wear hijab are mostly at home or at work and are only on the street when necessary, so they are rarely seen.
1. About "belief in hijab", 81.7 percent of the respondents (both men and women) expressed their belief in hijab as an Islamic ruling. The gender breakdown of this survey shows the extent to which only women believe in hijab as an Islamic principle; In such a way that 84.2 percent of women accept hijab as an Islamic ruling[footnoteRef:2]. [2:    https://www.khabarfoori.com/%D8%A8%D8%AE%D8%B4-%D8%A7%D8%AC%D8%AA%D9%85%D8%A7%D8%B9%DB%8C-158/2993892-%D9%86%D8%B8%D8%B1%D8%B3%D9%86%D8%AC%DB%8C-%DB%8C%DA%A9-%D8%B1%D9%88%D8%B2%D9%86%D8%A7%D9%85%D9%87-%D8%AA%D9%86%D9%87%D8%A7-%D8%AF%D8%B1%D8%B5%D8%AF-%D8%B2%D9%86%D8%A7%D9%86-%D8%AA%D9%87%D8%B1%D8%A7%D9%86%DB%8C-%DA%AF%D9%81%D8%AA%D9%87-%D8%A7%D9%86%D8%AF-%DA%A9%D9%87-%D8%AF%D8%B1-%D8%B5%D9%88%D8%B1%D8%AA-%D8%A8%D8%B1%D8%AF%D8%A7%D8%B4%D8%AA%D9%87-%D8%B4%D8%AF%D9%86-%D9%82%D8%A7%D9%86%D9%88%D9%86-%D8%AD%D8%AC%D8%A7%D8%A8-%D8%B1%D8%A7-%D8%B1%D8%B9%D8%A7%DB%8C%D8%AA-%D9%86%D8%AE%D9%88%D8%A7%D9%87%D9%86%D8%AF-%DA%A9%D8%B1%D8%AF] 

The moral dimension of hijab
2. Regarding the "ethical propositions of the effect of hijab", the society's agreement on the ethical scale of hijab has a high weight and maximum acceptability. So that the majority of public opinion considers the issue of hijab to be related to chastity and chastity. In this regard, 73% of the society believes that "the hijab increases the chastity and chastity of women".
Also, 86.2 percent of women choose the color of their clothes in such a way that the color of the clothes does not attract attention to others. 91% dress in a way that is not provocative and 94.9% choose their clothing to be safe.
In addition, 77.8% of people agreed with the statement that "one of the effective factors in strengthening the family is observing hijab". Regarding women's belief in this statement, 82.4% of women consider hijab to be effective in strengthening the family.

Cultural dimension of hijab
3. Hijab in Iranian society is an originally cultural category. About the determining factors in the choice of clothing, most women consider the role of "culture" in choosing clothing more than the role of "law". 76% of women pay attention to "culture" as the first influencing factor in choosing their clothes, and 32.3% consider "law" to be influential. (Respondents gave separate opinions about both factors) Influence of the law is not necessarily analyzed in the meaning of coercion.
The question has not been answered, but the aspect of law enforcement has been examined in another proposition and in the amount of 8.2
Behavioral dimension of hijab and non-hijab
4. About the prevalence of non-hijab, the average of those who travel without hijab (without a shawl or headscarf and without covering their hair) is 6.4% of the total number of reluctant women in urban streets (in the country). This situation reaches up to 9.3% in some big cities like Tehran. Unhijab is naturally more visible in some centers such as some shopping and entertainment centers and less than this amount in some passages and public places. According to the number of non-hijab people, more than 90% of women in the country use some type of head veil and cover a certain amount of hair that covers a range of types of full and sharia veil or weak hijabi.
Hijab as a social obligation
5. The evaluation of people's opinion about the necessity of wearing hijab in public places indicates that 84.3% of the respondents (men and women) agree with the social obligation of hijab. The rate of agreement of "women" with the obligation to observe hijab is more and equal to 86.5 percent. Of course, the perception of all these people is not the same with the type and degree of obligation and includes a spectrum from legal obligation to cultural and moral obligation. While a part of the society considers hijab to be a legal requirement and to play the role of the government (46 percent), another group agrees with this requirement in addition to considering hijab as a requirement in the public environment due to cultural exposure (49 percent).
The paleness of the mandatory face of hijab
6. Those who consider their hijab as a function of "compulsion" are in the minority. In such a way that 79% of women do not feel any kind of compulsion in choosing their clothing. In total, 14.7% of women consider some form of coercion to be effective in choosing their clothing, which includes legal coercion (8.2%), occupational coercion (4.5%), and coercion from the family (2%).
.
Based on the study of the values and attitudes of Iranians, those who feel some kind of compulsion in their hijab are not necessarily inclined to take off the hijab. Rather, the desire to use more comfortable, more beautiful and attractive clothes is considered a part of these people's desires. Although some have also expressed their desire not to observe hijab; 4.6% of women who consider their covering as a function of coercion said that their covering is affected by coercion, and if the coercion is removed, they tend to go barefaced. Another 10.1 percent tend to use other types of hijab with the characteristics of comfort, color, beauty and attractiveness. (A total of 14.7 percent
The share of hijab from the events of autumn 1401
7. The effect of the events of the fall of 1401 on the reduction of women's hijab is another explanation of the facts in Iranian society. In this regard, 11% of people consider the main demand of the protesters to be "freedom of hijab" and 10% of women have stated that "the amount or type of their hijab has decreased due to the protest events of last year". This reduction includes "removing headscarves and shawls" (5.3 percent), "transforming a tent into a mantle" (2.5 percent) and transforming a "closed or loose mantle into an open or tight mantle" (1.8 percent). has been (about 10 percent in total)
Separating the reality of hijab from the feeling of reality
8. One of the most important findings of the conducted surveys is the significant difference between "reality" and "feeling of reality" in the evaluation of social components. That is, some issues are felt more than they exist. While the majority of people (more than 80%) believe in hijab and believe it as a social requirement, but what most people understand and feel about the society's belief is completely different from this reality. In this regard, 68 percent of people feel that most people are against the hijab.
The difference between reality and feeling of reality also shows itself in the form of perception of the number of naked people. In the national reality, 6.4% of women have discovered hijab, but in an evaluation, when people are asked, what is the rate of non-hijab in your opinion? The answers are up to 5 times different from the reality, and the evaluation of non-hijab by the respondents is estimated up to 30%.
This issue shows the importance of cognitive warfare and the predominance of subjectivity over objectivity, and it is interpreted as a result of exaggeration and falsification of reality in the media, and the point of focus of the western trend in Iran is on exaggeration of this "emotional unreality" instead of "the field truth of hijab" and the subsequent creation of problems. It is formed from the veil and the crisis created around it. Another proof of this issue is that despite the relative freedom ruling the society before the passing of a specific law regarding the hijab, we observed that many people still adhere to the hijab and consider it binding for the strength of the family.
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